
There are very few skills that
can benefit everyone
across the board. But
copywriting might just be
one of those skills.

Copywriting is the act of
writing copy for marketing,
selling or advertising
purposes. Copy usually
comes in the form of text.
But it can certainly be
translated into video, or
even conversation.

In all reality, it just boils down
to creating content that will
convince others to take a
desired action.

And that can benefit
people not only in business
(the obvious and most
common use) but also in
their personal lives.

Think about applying for a
job, for example, and
writing a cover letter using
proven copywriting
techniques. Chances are
you’ll stand out from the rest
of the pack.

Plus, isn’t it good to know a
skill that is widely used to
influence you in everyday
life?

It may seem like a big
undertaking to learn the skill
of copywriting. The fact of
the matter is that even the
most seasoned copywriters
– the best in the world –
never really stop learning.

The One Skill Everyone Should Learn
But in reality, you don’t have
to become an expert to be
better than the vast majority
of the population – and thus
hold an advantage in many
aspects of life.

There are plenty of great
resources to go to in order to
learn the basics that you
need. And quite often, the
basics will really be enough
for you.

So let’s discuss a few books
that you can pick up to get
started. There are certainly
many, many books out there.
And we will recommend
more in the future. But let’s
start with four that will get
you started on the right foot.

You might even find that
these books are just as
entertaining as they are
useful. The best copywriters,
marketers and advertisers are
often quite the characters.

Let’s jump into it:

Tested Advertising Methods
by John Caples: Caples is an
advertising legend. He spent
over 40 years in the mail
order business – something
that allowed him to get
direct feedback and test
what works and what
doesn’t. This will give you a
great baseline for advertising
as a whole. This is certainly a
classic work.
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Quotes to Ponder

A successful man is one
who can lay a firm
foundation with the bricks
others have thrown at
him.

- David Brinkley

If at first you don't
succeed, try, try again.
Then quit. There's no point
in being a damn fool
about it.

-W. C. Fields

My Life in Advertising by
Claude Hopkins: Another
legend of advertising,
Claude Hopkins was ahead
of his time. And he created
several techniques that are
still used today. His work
“Scientific Advertising” is
often recommended. But this
gives a more personal view
of his life, his thought process
and some real-life examples.

The Boron Letters by Gary
Halbert: Halbert is seen as
one of the greatest
copywriters that ever lived.
Those that knew him best say
he was quite the character.
Often losing his wealth and
relying on his writing to gain it
back. This collection of letters
is a must-read.

The Ultimate Sales Letter by
Dan Kennedy: This guide to
copywriting is a bit more
technical. But it’s a great
step-by-step blueprint for
writing sales letters and the
thought process behind
them. It won’t make you a
pro, but it will certainly make
you competent

These books are not only
great for business
application, but also give
amazing insights into what
make people tick.

Pick them up for now. And
we’ll be back with more
recommendations to add to
your collection in the future.



“You can boost your
creativity with a
simple exercise”
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Productivity Hacks
Three Free Apps to Help You Get More Done
LinkedIn has celebrated a decade of
existence with some pretty impressive
numbers: crossing over 200 million users
spanning over 200 countries.

Touted as the world’s largest site for
“professional networking,” there are
certainly plenty of benefits for the users
– if they know how to make the most of
the network.

So let’s discuss how to get the most out
of LinkedIn. Here are three things to do
to instantly get more out of your
experience.

1. Pick an audience and a goal

In order to get the most out of using
LinkedIn you should first figure out what
you’re trying to get out of it in the first
place.

Are you trying to get more clients for
your business? Are you trying to get a
job?

If you are trying to get more clients,
who is your ideal client? And if you are
trying to get a job, who is your dream
employer?

Identifying these things will help you set
up your profile (and your interactions)
for success.

2. Optimize your profile

Once you’ve decided what you’re
trying to do, optimize your profile to
help get it done.

First things first: you absolutely must
have a personal image. People want
to deal with other people; not icons,
logos or cartoons.

Next, fill out your profile completely. To
make yourself more “searchable”
include keywords that your target
audience might be looking for.

This is another reason picking a target
and goal is important. The more of the
keyword you use, the better. Use it in
the headline, the summary the
experience and anywhere else you
can do so naturally.

If you are a job-seeker, then you profile
will look more like a traditional resume.
If you are looking for leads and clients
for a business, then your profile should
have a marketing message.

Join Groups

Again, the groups you join will depend
on your goal.

If you are trying to drive leads to your
business then you want to join groups
full of your target audience. For
example, a veterinarian shouldn’t be
joining a group of veterinarians to get
clients, but rather a group of pet
owners.

The opposite is true for job seekers
because those actively hiring will go
into groups of prospects to seek out
potential hires. However, you should
also join groups where your ideal
employers might be congregating to
get in front of them. You can join up to
50 groups with a free account.

No matter which route you go,
however, add value to the group. You
can do so by starting or participating in
discussions, and adding/sharing
valuable content.

Mind Games…

Sometimes we need a
creative solution to a
problem.

And, in general, being
creative has a lot of value.

Many people hold the
belief that you are either
creative…or you’re not.

This is not true, however.

In fact, a 2011 study by
Huang and Galinsky
showed that you can
actually boost your
creativity with a simple
exercise.

The exercise enables more
“expansive thinking” –
which is necessary at the
beginning stages of being
creative.

This type of thinking allows
you to bring together
ideas in new ways you
would have not otherwise
done.

So what’s the exercise?

Simply create a situation
where your mind and
body are out of sync.

This could be thinking
about a happy memory
while frowning; or thinking
about a sad memory while
smiling.

A congruent body and
mind doesn’t always pay
off.
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PLAY SUDOKU

SOLUTION (Don’t Cheat!)

Thank you!
We hope you enjoyed this
month’s edition of Money
Matters Monthly.

We thank you for being a
Valued Customer, or New
Follower of MJB’s
Bookkeeping Solutions.

We appreciate referrals.
Receive 10% off your next
Invoice, and the New
Customer will too!

Marla J. Blanchard

Funny Bone

“The Best Boss in the
World”

Smith goes to see his
supervisor in the front
office.

"Boss," he says, "we're
doing some heavy
house-cleaning at home
tomorrow, and my wife
needs me to help with
the attic and the garage,
moving and hauling
stuff."

"We're short-handed,
Smith," the boss replies. "I
can't give you the day
off."

"Thanks, boss," says Smith,
"I knew I could count on
you!"

-----

Did You Know?

Latvia has a hotel that
mimics a prison.

Guests are treated as if
they were prisoners. And
the hotel rooms look like
jail cells.

Sounds like a good time,
right?

Creepy Fact:

It would take 1.2 million mosquitoes all
sucking at once to drain a human
body.


